ReaderTT.config = {"pagecount":66,"title":"Leitfaden zur Erstellung von wissenschaftlichen Arbeiten im Fach Marketing","author":"Prof. Dr. Oliver Gansser","subject":"","keywords":"ifes Institut für Empirie & Statistik; FOM Hochschule für Oekonomie & Management","creator":"Microsoft® PowerPoint® 2013","producer":"Microsoft® PowerPoint® 2013","creationdate":"D:20150310082141+01'00'","moddate":"D:20150310083955+01'00'","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
